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  Press Release

Independent Funeral Homes Compete Effectively 

With Chains In Slow-Growth Environment
Tampa FL,  June 1, 2003:   Marketdata Enterprises, Inc., a leading independent market research publisher of “off-the-shelf” studies about  service industries since 1979, has released a new 110 page report entitled:  The US Funeral Homes  Industry.   This report is a second edition analysis of funeral homes and crematories in America. The study examines the historical, current and projected health of funeral homes and crematories and the nature of demand for their services, from 1985  to 2007.

“The cost of a funeral in America ($6,130) has been rising, and the population will be aging through coming decades, fueling demand for “death care services”.  This is a stable, fragmented yet recession-proof $11.7 billion industry comprised of nearly 22,000 mainly family-owned funeral homes.  The late 1990s wave of consolidation has waned and many large acquisitions simply did not work out long-term.  Typical funeral home owners have operated the business for nearly 50 years, but the children don’t always take over the business—therefore the trend to increasing corporate ownership.”, according to Research Director, John LaRosa

Major Findings:

1. Cremations represented 27% of the US burial market in 2002 and are projected to rise to 40% by 2010. Cremations have become more popular as a less costly alternative to traditional services. 

2. The national average cost of a funeral service in 2001 was $6,130, compared with $3,742 in 1991. However, U.S. funeral homes’ profit margins have been falling steadily, from 10.96% of sales in 1985 to 8.08% in 2001.

3. Industry Size… Marketdata estimates only 1% growth in industry revenues last year, to $11.7 billion. 2001’s  5.7% gain was larger than usual, due to substantial increases in casket/equipment prices. For 2003, we expect 1.4% growth to $11.9 billion. This is also the projected yearly growth rate to 2007.  

4. More than 85% of funeral homes are independents. However, there are some very large chains. The top 4 (Service Corp., Alderwoods Group, Stewart Enterprises, and Carriage Services) had combined sales of $3.84 billion in 2002.  Up until 1999, these “consolidators” were on a buying binge that raised their debt to excessive levels. Now, they are selling off homes and paring operations.    

5. Demand Factors…This is a mature industry that is currently in the midst of a demographic lull. The death rate will rise 1% per year over the next 10 years and actually fell in 2002. The number of funeral homes should remain stable, due to high barriers to entry.  

6. Pre-need funeral contracts are becoming much more popular. Here, families establish in advance the type of services and products they want, at the cost  at the time the contract is signed, rather than when they are delivered in the future. These are usually paid for on an installment basis.

7. The Census Bureau reported that the average funeral service “establishment” had gross receipts of $589,000 in 1997. More than 105,000 people were employed by the industry in that year. 84% of these facilities were corporations and 90% were single-unit operations.

Editor’s Note: 

The US Funeral Homes  Industry, published in June 2003, is an independently researched “off-the-shelf”

study.  The study is 110 pages in length.  It costs $1,495 and can also be purchased by chapter. A free brochure and  table of contents is available by email, mail or fax.  Contact: Marketdata Enterprises, Inc., 8903 Regents Park Drive., Suite 120, Tampa, FL  33647. Marketdata  studies are also available on-line via the MarketResearch.com, MarkIntel and  Dialog (Corporate Profound) databases. Call for details.

A  24-page Executive Overview of the report is available to the 

general public for $79.

Visit our website at:  www.marketdataenterprises.com
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