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Profiles of Some of the Top U.S. Independent Matchmakers
 
(For matchmakers profiled below… an in-depth discussion and description of how they operate, 
typical fees, clients served, specializations, address or phone and website. Findings of Marketdata 
phone interviews, opinions on status of the market.) 
 

* Leora Hoffman Associates
* Kailen Rosenberg  
* Janis Spindel
* Zelda Fischer  (Gentle People Ltd,)
* Barbie Adler  (Selective Search Inc.)
* Irene Valenti  (Valenti International)
* Lisa Ronis Personal Matchmaking
* Amber Kelleher  (Kelleher & Associates)
* Dianne Bennett
* Samantha Daniels
* Patti Stanger
* Bonnie Wills
 
Profiles of some leading dating coaches (Evan Marc Katz, Susan Rabin, Susan Bradley, Annie 
Gleason, Jeannine Kaiser, Nancy Slotnick, Janice Bennett, David Wygant, Elizabeth Macinnis, 
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