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e Advocare

e AMS health Sciences
e Conklin Company

e GNLD Intl.

e Herbalife Intl.

e Immunotec

e Isagenix
e Lifestyles USA
e Lifewave

e LovingWorks LLC
e Mannatech

e Morinda

e Nature’s Sunshine
e NHT Global



e Nikken

¢ Pharmanex (Nu-Skin Intl.)
e Relive Intl.

e Shaklee

e Sportron

e Symmetry Corp.

e Synergy Worldwide (Nature’s Sunshine)
e Univera

e USANA Health Sciences

e Visalus (Blyth Corp.)

e Vollara
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