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  Press Release


U.S.  Weight Loss Market To Reach $58 Billion in 2007


Dieters Seek Convenience, Good Value, Flexibility in Programs





Tampa FL,  April 17, 2007:   Marketdata Enterprises, Inc., a leading independent market research publisher of “off-the-shelf” studies about service industries since 1979, has released its biennial 393-page study: The U.S. Weight Loss & Diet Control Market (9th edition). This is a complete analysis and forecast of the major segments of the U.S. diet “industry”. 





      “With no end in sight for America’s obesity problem, demand remains strong for all kinds of weight loss programs, fueling a $55 billion U.S. industry.  America’s estimated 72 million dieters—about 70% of whom try to lose weight by themselves, are fickle and shift from fad to fad, as evidenced by the Atkins low-carb mania of 2003-2005. These shifts in dieter preferences spells boom or bust for diet companies.  American dieters in 2007 are faced with an unprecedented number of options and are waiting for the ‘next big thing.”, according to Research Director, John LaRosa  





2010 Forecast





Marketdata analysts project 6.0% average annual growth for the total U.S. weight loss market, to $68.7 billion by 2010, with growth rates for individual market segments ranging from zero growth to 16% per year.  Marketdata has scaled back earlier growth forecasts for the market made in early 2005, when it forecast 7.9% annual growth. This is mainly because we’re factoring in the probability of a recession by 2009, if not sooner.  This will hurt enrollments in structured programs and dieters will shift to less costly retail and do-it-yourself options such as meal replacements, OTC diet pills, mail order plans, diet websites, and fad diet books.  In addition, there WILL be competition emanating from at least one and probably several new prescription diet drugs that are likely to be approved for sale in the U.S. This is virtually guaranteed.
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Major Report Findings





Marketdata estimates that the total U.S. weight loss market was worth $55.4 billion in 2006. The market should reach $58.7 billion this year. Not all 10 segments are expected to grow equally to 2010,  however, ranging from 0-16% gains per year.





The retail meal replacements market was hit hard by the low-carb craze, but has shown signs of stabilizing and growing once again. We estimate that sales were $1.17 billion in 2006.





The $1.4 billion OTC (retail) diet pills market is in turmoil as the FTC fines marketers $25 million and many brands fight for a share of the market and tinker with non-ephedra ingredients.





Weight Watchers revenues grew 7% to $1.2 billion last year, but meetings attendance was flat. The firm’s WW.com online division was the bright spot, now 10% of total revenues (or $131 mill.).





Bariatric surgeries reached record levels of 177,000 in 2006, representing a $4.4 billion market. However, major insurers still don’t cover these surgeries and growth slowed to only 4% after major growth in 2005. More obese Americans are having the procedure done in Latin America where the price tag is substantially less, since they may have to pay out of pocket.





Diet food home delivery services grows into an $800 million market segment, fueled by NutriSystem, Jenny Direct, Medifast and a few dozen others. eDiets.com entered the market as well. Not all companies can handle national delivery. Many services cater to local markets in Los Angeles, Chicago and New York, delivering premium priced gourmet fresh (not frozen) food. The average monthly cost for consumers is $725, but NutriSystem at $280/month has a major price advantage.





Diet soft drinks… Diet sodas’ share of all soft drinks has risen to 29.5%, almost the historical peak, and this is forecast to rise to 31%. This segment was worth $19 billion in 2006.





Diet drugs… The prescription $459 million diet drugs market did grow somewhat in 2006, but still awaits the FDA approval of Rimonabant (Acomplia).





“Americans are still patronizing scam artists and rip-off weight loss companies as much as they ever have, if not more, than a decade ago.  When it comes to weight loss, Americans are still as gullible and easily fooled as they were ten years ago, as they desperately search for the magic formula or plan that makes weight loss effortless.”, according to Mr. LaRosa.
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Industry Size - The Major Market Segments





($ billions)





�
2002�
2003�
2004�
2005�
2006�
�
�
�
�
�
�
�
�
Diet soft drinks�
$14.86�
$16.58�
$17.08�
$18.00�
$19.28�
�
�
�
�
�
�
�
�
Artificial sweeteners�
1.79�
1.99�
2.06�
2.17�
2.29�
�
�
�
�
�
�
�
�
Health clubs’ revenues�
13.1�
14.1�
15.17�
15.90�
17.60�
�
�
�
�
�
�
�
�
Commercial weight loss centers�
1.71�
1.71�
2.00�
2.58�
3.33�
�
�
�
�
�
�
�
�
Low cal/diet foods�
2.40�
2.23�
2.21�
2.63�
2.66�
�
�
�
�
�
�
�
�
Retail & multi-level meal replacements, diet pills ®�
3.17�
2.48�
2.36�
2.65�
2.61�
�
�
�
�
�
�
�
�
   Bariatric surgery�
1.57�
2.57�
3.50�
4.27�
4.44�
�
   Prescription diet drugs�
.505�
.450�
.435�
.413�
.459�
�
   VLCD/LCD programs�
.277�
.310�
.343�
.379�
.415�
�
Bariatricians’ plans�
.720�
.720�
.720�
.720�
.720�
�
Hospital, clinic, MD plans�
.620�
.651�
.682�
.716�
.753�
�
All Medical Plans subtotal:�
3.69�
4.70�
5.68�
6.49�
6.74�
�
�
�
�
�
�
�
�
Diet books, cassettes, exercise videos ®�
.629�
.660�
.714�
.821�
.920�
�
�
�
�
�
�
�
�
   TOTAL INDUSTRY:�
$41.35�
$44.44�
$47.27�
$51.24�
$55.43�
�



® Figures revised by Marketdata * incl. low/moderate-cost hospital plans, treatment by RDs, MDs, etc.


    Source: Marketdata Enterprises, Inc. estimates and forecasts





About The Study





The U.S. Weight Loss  & Diet Control Market is a 393-page market research study that costs $2,495. It is also sold by single chapters, at lower cost. The study contains outlooks for: diet soft drinks, artificial sweeteners, commercial chains, hospital, RD and MD-based programs/diet drugs, retail meal replacements and diet pills, health clubs, weight loss surgeries, diet websites, weight loss camps for children, diet books & exercise videos, and diet dinner entrees.  Receipts/growth for each market segment from the 1980s to 2010 F. It also examines dieter demographics and profiles all the major competitors. 





Editor’s Note:   





John LaRosa is available for interviews. Call:  813-907-9090.  For Table of contents, contact: Marketdata, Tampa, FL , Email: marketdataent@yahoo.com, Web site: wwww.marketdataenterprises.com.
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       A  $79,  38-page condensed Overview is available for 


          the general public.
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