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    Press Release

In $47 Billion Medical Lab Testing Industry,

Esoteric Test Segment Still Grows The Fastest
Tampa FL,  July 3, 2007   Marketdata Enterprises, Inc., a leading independent market research publisher of 
“off-the-shelf” studies about service industries since 1979, has released a new 208-page report entitled: 
 The U.S. Medical Labs Industry.  This  9th edition best-selling study is a comprehensive analysis of the routine and esoteric clinical test markets and the labs that perform them—whether independent commercial, hospital-based or physician office facilities.
According to Research Director, John LaRosa:  “This is a huge yet fragmented business that’s now growing moderately with the aging of the American population and the development of new tests. It’s dominated at the top by two large publicly owned organizations: Lab Corp. of America and Quest Diagnostics, which have lately purchased many smaller competitors in the esoteric test market to fuel faster-than-average growth.”
Major Findings:

· Industry Size and Growth… Clinical lab testing was a $47.5 billion industry in 2006 in the United States.  Marketdata projects the industry to reach $50.4 billion in 2007 and to grow at an average annual pace of 6% through 2012, when the industry should be worth $67 billion.
· Major Test Segments… The Pap test market is worth between $735 million and $1.8 billion. Employee drug abuse testing is flat at $620 million. The esoteric test segment is estimated at $5.1 billion, and is growing 12% annually—twice the industry average. It should double by 2012.
· There are 5,200 independent commercial labs operating, vs. 8,600 hospital labs and 106,000 physician office labs (POLs). Marketdata forecasts that commercial labs’ share will remain level at 33% to 2012, while hospital labs should capture 57% of the business and POLs/other labs will account for 10%. CLIA restrictions and low test volumes mean that most POLs are small—only $26,400 in annual receipts.
· Reimbursement for diagnostic tests, especially routine tests, continues to remain under pressure, from Medicare, federal, and state governments. As a result, medical labs’ operating profit in 2006 was the same as in 2005—8.8% of net sales. Pre-tax profits are about 7% of net sales, compared to 7.8% in 2002.
· Routine tests account for 71% of the dollar value of industry receipts, followed by 18% for anatomic pathology and 11% for esoteric tests.
· An aging population and increased healthcare spending should ensure continued moderate growth in diagnostic testing. The 2007-2012 period should be a much calmer one than the turmoil experienced by labs in the mid-late 1990s, when overcapacity, fraud investigations, fines, and managed care all hurt the business. The one potential negative would be a recession and lower employment. International markets and ”near patient” (point of care) testing present further growth and diversification opportunities.
Estimated Industry Receipts by Test Segment ($ billions)
	
	Routine
	Anatomic Pathology
	Esoteric
	Anatomic Pathology & Esoteric
	Total Receipts

	
	
	
	
	
	

	2000
	$24.7
	$5.6
	$2.7
	$8.3
	$33.0

	
	
	
	
	
	

	2001
	26.3
	6.1
	3.1
	9.2
	35.5

	
	
	
	
	
	

	2002
	28.1
	6.5
	3.4
	9.9
	38.0

	
	
	
	
	
	

	2003
	29.4
	6.9
	3.7
	10.6
	40.0

	
	
	
	
	
	

	2004
	30.8
	7.4
	4.3
	11.7
	42.5

	
	
	
	
	
	

	2005
	32.4
	7.9
	4.6
	12.5
	45.0

	
	
	
	
	
	

	2006
	34.0
	8.4
	5.1
	13.5
	47.5


Editor’s Note: The  U.S. Medical Laboratories Industry, published in June 2007, is an independently researched  market  study.  It contains 120 tables and is 208 pages long.  It costs $2,195, but is sold by individual chapters at lower cost.  A free brochure is available by mail, Fax, or email:  Contact:  John LaRosa, Marketdata Enterprises, Inc., 8903 Regents Park Drive, Suite 120, Tampa, FL 33647, or: see our website: www.marketdataenterprises.com. Study available in print or digital formats.
        A 34 pp. Overview of report highlights is available to the general public for $79. 
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