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Competitor Profiles (headquarters, website, how the service works, cost, no. of paid subscribers
vs. registered users, profile of its customers, related services, recent mergers/acquisitions, recent
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revenues per matchmaker, TV exposure

* 2009 matchmakers survey - results of Matchmaking Institute survey (number of clients,
income, other operating ratios, top 5 markets, etc.)

* The Matchmaking Institute: entry of new matchmakers into the profession
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Profiles of Some of the Top U.S. Independent Matchmakers

(For matchmakers profiled below... an in-depth discussion and description of how they operate,
typical fees, clients served, specializations, address or phone and website. Findings of Marketdata
phone interviews, opinions on status of the market.)
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* Barbie Adler (Selective Search Inc.)

* Irene Valenti (Valenti International)

* Lisa Ronis Personal Matchmaking

* Amber Kelleher (Kelleher & Associates)
* Dianne Bennett

* Samantha Daniels

* Patti Stanger

* Bonnie Wills

Profiles of some leading dating coaches (Evan Marc Katz, Susan Rabin, Susan Bradley, Annie
Gleason, Jeannine Kaiser, Nancy Slotnick, Janice Bennett, David Wygant, Elizabeth Macinnis,
Barbara Elgin)
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	Table of Contents
	Executive Overview of Major Findings      ($350)                                                         6-30
	Industry Economic Structure & Operating Ratios  ($200)                                     223-239

