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  Press Release
U.S. Theme Parks Enjoy Strong 1998 & 1999, Major Expansions and Competition for Disney.

Tampa FL,  January 4, 2000:   Marketdata Enterprises, Inc., a leading independent market research publisher of “off-the-shelf” studies about  service industries since 1979, has released the 3rd edition update of its best-selling study, a 194-page analysis entitled: The U.S. Amusement & Theme Parks Industry. The study provides national receipts from 1978-2003F, operating ratios/expenses of parks, key issues and industry trends, an in-depth 1998 status report for amusement parks, waterparks and fairs, a look at competing entertainment options for consumers, an in-depth look at “family entertainment centers”, as well as profiles of Busch Entertainment, Premier Parks, Paramount Parks, Disney and Universal Studios.

      According to Research Director, John LaRosa: “U.S. amusement and theme parks will take in an estimated $8.5 billion in receipts during 1999.  Amusement parks, carnivals and fairs trace their roots to centuries ago, but the concept of “theme parks” really began during the 1950s.  The business is somewhat vulnerable to recessions, the availability of leisure time, and consumers’ disposable income. In-park spending falls when the economy is bad, but, people still go. Amusement Business magazine estimates there are 400+ amusement parks in the U.S., visited by 265 million people yearly.  The less high-tech and much less expensive 3,200 outdoor agricultural fairs attracted 138 million in the U.S. and Canada in 1996, with the top 50 attracting 48 million during 1998.”

Major Findings:
· Disney is now celebrating the 28th anniversary of operations in the theme park business.  It is still the leader, with an estimated $3.0+ billion in revenues in 1998, but the “entertainment machine” is feeling the heat from some strong competitors such as Universal Studios, right in its own back yard. The theme park market in Florida clearly is becoming more competitive.  Disney and Universal  both added new parks in 1998, adding an estimated 8.5 million visitors annually by the year 2000. Big investments were involved -- $766 million for Disney’s new Animal Kingdom, $760 million for two new cruise ships, an $87 million Disney World Sports Complex, $233 million for a new 2,000 room Coronado convention hotel, a $73 million GM Test Track located at EPCOT, and $20 million worth of  expansions at Pleasure Island.




· Prices… The average price of admission increased 25% from the time of our last report in 1996. In 1995, admission was $27, but by 1998 the average price of admission had risen to $34.

(     Industry Size… Marketdata estimates that revenues for the U.S. amusement park industry will continue to grow fairly strongly in 1998 and 1999, in the 7.5% to 9.5% range per year. This continues a strong growth pattern that began in 1995. This is also the opinion of trade group IAAPA and industry consulting firm Economic Research Associates.  There is nothing negative that would indicate otherwise. The industry is estimated to be worth at least $8.54 billion in 1999, with 7.0% average annual growth expected through 2003.

· 1998 Attendance… For the first time in seven years, overall attendance for North American amusement and theme parks was flat.  Twenty-two of the Top 50 North American amusement/theme parks showed an increase in attendance in 1998.  Sixteen parks reported a decrease in attendance, while eleven recorded no measurable gain or loss. 

· Competing Family Entertainment Centers… FECs recently have been among the fastest growing segment of the entertainment industry, and they are still growing.  In 1990, there were 250 businesses identifying themselves as FECs. In 1996 there were 3,000-5,000.  By 1998, FECs had grown to over 10,000. Of the established FECs, 65% report that 1998 was a better year for revenue and profits were better for 68% than 1997.  

· Marketdata estimates that the top 6 amusement/theme park chain companies captured $6.06 billion of the estimated $7.79 billion in industry receipts in 1998, or a  77.8% share (vs. about 65% in 1995).
(   Positive Factors Affecting the Industry

* stable gas prices and affordable airfares 

* new parks and new attractions…  We expect that the biggest players will continue their capital investment in new rides and attractions, and that technology will stimulate interest and attendance. 

* tie-ins and affiliations with the booming cruise industry, and Disney’s entry into the cruise line business.

* big movie tie-ins to theme parks

* more affiliations with related entertainment providers such as gaming casinos and hotels.

* an ongoing war among roller coaster developers to build faster and better rides

* a broadening of the total market, to bring in more Baby Boomers and parents to theme parks

* technology advances… the development of more virtual reality and simulator rides and attractions.

* increased international travel to the United States by foreigners… future growth from overseas markets.

* price discounting, more value passes

* favorable demographics - continuation of the baby boomlet
Editor’s Note:   US Amusement & Theme Parks Industry, published in Dec. 1999, is “off-the-shelf” study.  The study is 194 pages in length, and contains 109 detailed tables/charts  It costs $1,395 and is also sold by individual chapters at lower cost.  A free table of contents is available by mail or fax. Contact: Marketdata Enterprises, Inc., 8903 Regents Park Dr., Suite 120, Tampa, FL  33647. Marketdata  studies are also available on-line via 3 databases: MarkIntel (Investext Group), Profound (The Dialog Corp.), and Multex Systems. Call for details.
NEW!  A 25  pp. Executive Overview is available to the public for $79.
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Visit our website at:  http://www.marketdataenterprises.com
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