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  Press Release
U.S. “Plus Size” Market Gains Legitimacy As Clothing Sales and Services Grow With American Waistlines.

Tampa FL,  July 20, 2000:   Marketdata Enterprises, Inc., a leading independent market research publisher of “off-the-shelf” studies about  service industries since 1979, has released a pioneering new study, a 92-page analysis entitled: The Plus Size Market: Products & Services For Large Persons. The study is the ONLY comprehensive business analysis ever performed of the total  “plus size” market in the U.S.—clothing, accessories, social/dating services, books/directories/magazines, exercise videos, modeling agencies, and more that is available specifically for very large/overweight people, mostly female.

      According to Research Director, John LaRosa: “Right now, 99% of the plus size market is related to clothing, but that is changing as demand grows for health care and social services catering to the needs of large people.  Many clothing manufacturers still don’t understand this complex ‘specialty’ market, and there are many untapped niches that small companies (many selling via the Internet) step in to serve.  The market now is one of future potential, rather than realized business.  The plus size customer is a paradox—demanding more quality goods but failing to patronize companies on a regular basis once she finds them.  Many plus size people are in denial about their size, seeing their situation as temporary.  There is still a social stigma to being plus size, and customers prefer to shop via the Internet and mail order, rather than via retail stores.”

Major Findings:
· Competition… Many small companies in this market fail due to bad management and bad business ethics, not because the business is not there.  Small companies are started by plus size women who start producing or selling plus size clothes as a one or two person operation.   These entrepreneurs may reach a level of $60,000 - $80,000 per year in gross sales.  As the company becomes more well–known and successful, orders begin growing rapidly and the founder cannot keep up with this growth. Frequently, they simply leave many pending orders unfilled and don’t refund the money.  This is true of many web sites on the Internet and small mail order companies.  Consequently, this does not improve the reputation of plus size vendors overall.  

· Customers… As of 1998, there were 138.2 million women living in the United States, 115 million of which are age 12 and up.  We estimate, based on obesity statistics from the government that 28 million women are obese and probably represent the prime plus size target group.  Within the group, women age 40–70 have the highest obesity rates.  Typically, plus size customers are female, between the ages of 30–45, and come from all income levels and occupations.  Marketdata estimates that the “typical” plus size customer spent $942 on clothing and services in 1999.

· Following are some of the untapped niches Marketdata analysts believe exist: 1. plus size clothes for Hispanic women, 2. supersize clothes (size 54 and up), 3. clothes for females that belong to religious minority groups (i.e. Hassidic Jews, Amish, etc.), 4. plus size uniforms, 5.  plus size modeling,  6. fitness groups and health clubs catering to large people, 7.  jewelry for large people, 8.  more plus size mail order catalogs, 

9.  infomercials selling products/services to large people.
· Marketdata estimates that last year in 1999, the “plus size” market in the United States was worth at least $26.39 billion, with nearly 99% of it related to clothing.  We estimate that the market will grow 10.9% this year, to $29.28 billion.  The total market is estimated to grow 7.5% annually from 1995 to 2000.  The non-clothing segment of the market we have been able to identify is estimated to have grown from $267 million in 1995 to $293 million by 1999.  Growth for these products and services has been averaging 2.1% per year, while clothing sales have been growing 7.6% per year for the past 5 years and 9.7% for the past 6 years.

· The market for published magazines, newsletters and resource guides and directories related primarily to plus size customers is not large, estimated by Marketdata to be worth about $37 million.  Many of these magazines are self-published and the operations are run out of one person’s private residence.  This is the case with Radiance and Extra Hipp, for example.  Mode is by far the largest periodical, in terms of both circulation and revenues.  However, some may argue that Mode is not strictly devoted to plus size customers.  Marketdata estimates that the major periodicals listed below combined have an estimated paid circulation of about 834,00
Editor’s Note:   The Plus Size Market, published in July 2000, is “off-the-shelf” study.  The study is 92 pages in length.  It costs $1,295 and is also sold by individual chapters at lower cost.  A free table of contents is available by mail or fax. Contact: Marketdata Enterprises, Inc., 8903 Regents Park Drive., Suite 120, Tampa, FL  33647. Marketdata  studies are also available on-line via 4 databases: MarkIntel (Investext Group), Profound (The Dialog Corp.), Newsletters.com, and Multex Systems. Call for details.
NEW!  A 23  pp. Executive Overview is available to the public for $79.
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Estimated Value of Plus Size Market & Market Segments 

($ millions)


	Product
	1993
	1995
	1997
	1998
	1999
	2000F

	
	
	
	
	
	
	

	Clothing 
	$16,500
	$20,000
	$22,700
	$23,700
	$26,100
	$28,970

	Furniture
	NA
	NA
	NA
	NA
	NA
	---

	Accessories *
	NA
	91.0
	91.0
	101.0
	101.0
	101.0

	Modeling 
	NA
	1.8
	7.5
	11.3
	15.0
	17.3

	Dating services/personals
	NA
	110.0
	105.0
	95.0
	86.8
	92.3

	Books
	NA
	1.3
	1.7
	2.2
	5.0
	5.0

	Exercise videos
	NA
	33.7
	37.4
	43.0
	48.6
	56.0

	Magazines, guides,newsletters
	NA
	29.6
	32.7
	34.8
	37.0
	39.0

	Internet services
	?
	?
	?
	?
	?
	?

	Non-clothes subtotal : 
	NA
	267.4
	283.6
	287.3
	293.4
	310.6

	Grand total :
	16,500+
	20,267
	22,984
	23,987
	26,393
	29,280


NA - data not available

* car seat belt extenders
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